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OPTIMIZE YOUR PROFILE
LinkedIn is a great place to start in social media because it is the largest professional
network. It’s important to keep your LinkedIn profile updated.
When potential clients search for you on Google, one of the top sites that will appear is
LinkedIn. If your profile is outdated, it gives the perception that you are out of business.
Here are a few simple tips to maximize your LinkedIn profile.
How to optimize your LinkedIn profile:
Make sure you have your full name, title and brokerage listed.
You can also add in your headline the market area you specialize
in.
Update your profile photo to a professional headshot that you use
on other social media platforms.
Add your contact information: website, email and other links don't be a secret agent!
Update your cover photo to reflect your business. You can use
Canva LinkedIn templates to create new cover photos.
Update your summary and/or About section. This should be 1-2
paragraphs that are an overview of your experience and expertise.
Who do you work with, what area do you serve and why do you
love what you do?
Update your work history to reflect the brokerage you are at now
and any designations you have received.
Update your skills and expertise. Think of this section as the
‘keywords’ for your profile. Pick 7-10 keywords to describe your
specialties and/or areas of expertise. These are skills that people
can endorse you for and also can suggest additional skills you may
not have listed.
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LINKEDIN RECOMMENDATIONS
One of the biggest benefits of LinkedIn is the recommendations you can receive.
To the average consumer, LinkedIn testimonials are more authentic because you did
not touch or alter them in any way – they are truly from a past colleague or client. This
is “social proof!”
Tips for giving and receiving LinkedIn
recommendations
Write one or two recommendations a month for:
fellow agents, title reps, mortgage lenders and/or
your stagers.
A recommendation is unexpected, but almost
always appreciated and reciprocated.
Brainstorm who you have worked with in the last 612 months that you could recommend?
Search to see if they are on LinkedIn, send them a
connection request and then leave them a
recommendation!
Once you leave a recommendation, they will receive
a message and they can ask that you edit it or they
can choose to publish it right away.
What makes a great recommendation? Think about
what it was like to work with them - you can touch
on topics like: professionalism, attention to detail,
work ethic, integrity, experience level and more!
A recommendation can be 2 or 3 sentences of how
you know this person and why you would
recommend them.
Once you've received a recommendation, you can
screenshot that recommendation and share it to
your other social channels!
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INCREASE YOUR CONNECTIONS
Every new person you meet that could be a client – are you connecting with him or her
on LinkedIn? LinkedIn is a great place to connect with clients, prospects, colleagues
and other real estate professionals.

Here are a few tips on how to increase your
connections with LinkedIn:
Add your public profile link to your email signature.
If you are using Outlook, edit your email signature in
the Edit>Options menu.
If you are using Gmail or another free email provider,
a great free service to use is WiseStamp. WiseStamp
will allow you to add all of your social media
channels into your email signature.
Add past and current colleagues and clients. It’s
worth the time to get your client database into an
excel spreadsheet (.CSV file).
If you are using Outlook or Gmail you can easily
export your list. Once you’ve done that, copy and
paste that email list into LinkedIn (Under ‘Contacts’
> ‘Add Connections’)
Reach out to potential and current clients via
LinkedIn – this is an easy way to connect and
expand your sphere professionally.
Remember, It’s easier to send a LinkedIn request
than a Facebook Friend request to someone you
just met!
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POSTING TO LINKEDIN
Get in front of your connections on LinkedIn by posting a status update to LinkedIn a
few times a week. Remember, LinkedIn is a professional network so updates to
LinkedIn should be related to the market, real estate, business and/or leadership.

Here are some ideas on what to post to LinkedIn and
best practices:
Post links to articles about the market (from Inman
News, Realtor Magazine, your local association or
brokerage/franchise)
Post original content you have created (videos, link
to blog posts, link to podcasts etc.)
Ask questions - poll your audience
Don’t just post links to listings
Post personal content from time to time - but
generally speaking, LinkedIn is all about business
Don't just post and run - take time to respond to
comments
Comment on other people's posts throughout the
week
Focus on connecting with at least a few people daily
on LinkedIn

Katie Lance Consulting© | KatieLance.com | @katielance

PUBLISHING ARTICLES
One of the latest features on LinkedIn is the ability to publish blog posts on LinkedIn.
By publishing once or twice a month on LinkedIn, it continues to establish your
credibility throughout your professional network.

There is tremendous value in publishing new or old
blog posts on the LinkedIn platform. If your post
gains a lot of traction, it can be viewed by thousands
of people – beyond your connections!
To post articles on LinkedIn, make sure it is your
original content.
You can repurpose your own content or blog posts.
For example, if you have a blog post on your website
you can copy/paste that blog into a LinkedIn article
and then add a link back to your original post.
You can embed YouTube videos into your blog
posts. If you are already creating content for
YouTube, this is a great way to drive traffic to your
YouTube videos and repurpose your content.
Get creative; what tips can you share about the
industry or your market that are of value?
Include a photo in your post. Create a free image
using Canva.com or go to Unsplash.com for great
royalty-free images you can use.
At the end of your article include 2-3 sentences
about who you are and link back to your original
post (if this was a post you previously wrote)
Don’ts copy/paste articles from other sources or
articles that you did not originally write.
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TOOLS AND RESOURCES
Here are some of my very favorite tools, apps and resources for LinkedIn
Planning and organization:
Asana
Trello
Google Sheets and Drive
CalendarLabs.com
LinkedIn scheduling:
Buffer
Sprout Social
HootSuite
Content creation and video editing
Canva
WordSwag
Videoshop
InShot
Videorama
Video captions
Rev.com
Zubtitle
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