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Instagram is one of the fastest growing social networks and one of the best networks to connect with 
others to build your brand and to tell your story. Photos and videos connect us to each other in a way 
that just doesn’t happen with words or text. With it’s simplicity, Instagram has won over millions of 
loyal fans.

Here’s a look at Instagram, by the numbers:

800 million monthly active users and many experts believe it could reach a billion in 2018

7 out of 10 hashtags on Instagram are branded

An estimated 71% of US businesses use Instagram

80% of Users follow a business on Instagram

Furthermore, did you know that Instagram is far and away the social network with the highest ratio 
of engagement? According to an analysis by Forrester Research, Instagram’s engagement ratio beats 
Facebook 60 times over and Twitter 140 times over. So what does this mean for you, the real estate 
professional?

Data shows us that Instagram is one of the best social media platforms to connect with the Millennial, 
Gen Y and Gen X demographics - whom also happen to make up a large percentage of home buyers 
and sellers. We’re also seeing Instagram being used very successfully in the luxury real estate market. 
So if your business would benefit from connecting with a younger generation and/or luxury buyers, 
this may be the tool for you.

Another reason why Instagram makes a whole lot of sense for the real estate professional is because 
it’s a relatively simple platform to use. There’s a huge value, especially in social media, in keeping 
things simple. Instagram offers an opportunity to easily create content that is straight forward, easy to 
digest and likely to garner engagement. 

Simply put it means that, if you haven’t already, you should be integrating Instagram into your social 
media strategy. Not only that, you should be intentionally using the platform to best leverage this key 
social media tool. So let’s get started! 



Getting Started With 
Instagram for Real Estate
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• Download the app for iTunes or Google Play for Android

• Add a profile photo

• Add a short bio and a link to your website or blog

• Add 5-10 photos – recent clients, recent listings, beautiful homes, local photos

• Connect with your phone contacts and/or your Facebook friends.

• Start posting once a day. Start scrolling through the feed once a day and like/comment on 5 photos/
day.

Now that you’ve got your Instagram profile setup, it’s time to get strategic. How can you use the platform 
to connect with your ideal audience?

First off, be consistent. When it comes to social media, no one likes a part-timer. If you’re going to tackle 
Instagram, do it right and do it reliably. That means making a schedule and sticking to it – in other words, 
don’t start off strong by posting three times a day and then go missing for two weeks. Remember that 
the more consistently you post, the more likely it is that your desired audience will notice your brand and 
reward you with likes, comments and shares
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Tips for Advanced
Instagrammers for Real Estate

As a social media consultant who has worked with hundreds of real estate brands 
both large and small, there are some common questions I hear often when it comes 
to Instagram. Here are a few frequently asked questions real estate professionals 
have about using the platform.

1. Have a detailed photo description including emojis. Stay consistent with 
emojis for branding. 

2. Use 15-30 hashtags per post. Use a free tool like hashtagify.me to find 
relevant hashtags.

3. Respond to comments daily.

4. Have an updated photo and bio.

5. Use emojis to enhance your profile. 

6. Write your bio in your Notes app on your phone (iOS) or Notepad app 
(Android) and then copy/paste it into Instagram to have your bio read as a list 
instead of a paragraph.

7. Post one live link in your bio – change it weekly depending on the content 
you are promoting. For example, change the link to your recent blog or 
YouTube video.



8. Use the Repost or Regram app to re-post a few photos/week – freshens up 
your feed.

9. Search hashtags for relevant content to you locally.

10. Search local businesses and set up notifications. Like and comment once per 
week.

11. Search current and past clients – set up notifications. Like and comment 
once per week. 

12. Geo-tag photos in your office, listings.

13. Tag photos – bring people into the conversation as needed. When you post a 
photo, ask people to tag their friends in the comments. 

14. Tag businesses and/or people you feature in your photos.

15. Use the Direct Message feature to reach out to someone privately.
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16. Increase your followers by following the followers of your competition.

17. Post to your Newsfeed 3-5 times a week and to your Instagram Story daily.

18. Use a tool like Later.com to schedule your Instagram posts for later.

19. To increase followers, don’t just ‘like’ – like and comment on multiple photos 
from one account to catch their attention.

20. Create videos addressing your Instagram audience. Custom content native to 
Instagram always receives a higher engagement rate.
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Instagram 28-Day Idea 
Calendar for Real Estate

One key to using Instagram effectively is to recognize the uniqueness of your audience and make 
them feel special. This could take the form of Instagram-only giveaways and contests or an exclusive 
sneak-peek at a new listing. The more you can make your visitors feel seen and appreciated, the more 
they will want to reward your brand with their business.

Don’t forget, when it comes to Instagram, originality is king. People aren’t coming to Instagram to see 
what they can see anywhere else on the internet. Instead, they expect that their favorite brands (and 
soon-to-be-favorites) are doing something unique and interesting on this popular-beyond-popular 
platform. Don’t disappoint them! Instead, post something that will immediately engage your followers 
and hopefully spur them to action.
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Ready to take your Instagram feed up a notch? These advanced tips will help 
you be intentional with your Instagram activity and, over the course of time, 
yield you greater results from the platform.

1. Be consistent with themes each week (i.e. #TBT, Fun Friday, Tip 
Tuesday, etc)

2. Intentionally re-post or engage other local business owners weekly.

3. Recognize clients, your team or other agents.

4. Search local hashtags to like and follow new connections. Mark your 
calendar to do this once a week. 

5. Share Instagram photos to Twitter periodically to build followers. Use 
IFTTT.com to change the Instagram link to a Twitter picture! 

5 Advanced Engagement 
Strategies for Real Estate
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Preferred Websites for Photo Editing and Resizing Your Photos:
• PicMonkey.com
• Canva.com
• GetStencil.com
• DesignBold.com

Preferred Website for Creating Quotes:
• QuotesCover.com
• ReciteThis.com

Preferred Mobile Apps for Editing and Adding Text:
• WordSwag 
• Diptic
• Over
• Camera+
• Photoshop Elements
• Snapseed
• Adobe Spark

Additional Tools and Apps for Editing 
Your Instagram Photos and Videos

Katie Lance Consulting© 
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Instagram Stories are a great feature to showcase more about who you are 
and what you do. If you don’t know what an Instagram Story is, open up your 
Instagram account. You will see those little bubbles up at the top, and those 
little bubbles, are people sharing Instagram Stories. Why is this important? 

We still have the regular news feed on Instagram, as we all know and love, but 
when someone is actually clicking through to your Instagram Story, they are 
intentionally looking at your story, and let’s face it, those Instagram Stories 
at the top of your Instagram feed are prime real estate, and I know all my real 
estate friends will understand the importance of prime real estate.

How do you make the most out of your Instagram Stories? Here are a few 
simple tips:

1. Be episodic. Be consistent with your content. It doesn’t mean that you 
necessarily have to mark every one Episode 1, Episode 2, Episode 3, 
when it comes to your Instagram Stories, but be consistent with your 
content. 

2. Look at your life as content. As I’m out and about throughout my day, 
I’m not necessarily intentionally creating Instagram Stories, but as I’m 
out and about and I see something really fun or beautiful, like a sunset, 
or just something engaging. 

How to Use Instagram  
Stories for Real Estate



3. Create video that’s longer than that 10 or 15 seconds that you’re 
allowed with Instagram Stories. One of my favorite apps to use is an 
app called Storeo. Storeo’s a really fun app where you can actually 
record a minute or longer video. 

4. Add location and hashtags to your Instagram Stories to get greater 
exposure and expand your audience on Instagram.

5. Tag others and bring others into the conversation. Highlight local 
business or other people in your community doing great things. This is 
another easy way to increase your reach using Instagram Stories.

My bonus tip I’ll give you is, just have fun with it! I love using a Boomerang, 
which is a really fun way to kind of capture energy and motion quickly. I love 
using the emojis and the colors. It’s a really simple thing that you can do to 
really kind of have fun and use color and just to have a little playful fun when 
it comes to your brand. 
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1. Instagram is a great place to advertise your listings and build your 
business. Here are a few simple tips to get the most bang for your buck. 
Start small - start with $5/day.

2. Convert your personal Instagram to a business account to promote your 
posts right within the app quickly and easily.

3. Create custom audiences based on age, location and interest and target 
your ads wisely.

4. You can create ads that will drive people to a special website - ideally, 
drive them to a landing page on your website to capture potential leads.

5. Place your ads directly through Instagram or through Facebook.com/
ads.

6. View your Instagram analytics to see who your target audience is and 
suggestions for what time of day is most effective.

7. Instagram ads with people in the ads tend to perform higher than those 
without people.

8. Create Instagram ads for the Instagram Newsfeed or for Instagram 
Stories - see all of your options at facebook.com/ads. 

Advertising with Instagram  
For Real Estate Tips
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• How often should I post? 3-5 times a week is ideal, but there is no ‘magic 
number.’ It’s more important to be consistent.

• Should I have a business and personal account? If you are an agent, I 
recommend just having one account and having a mix of personal and 
business. 

• How much time will this take? It depends on how much time you’d like 
to devote to it. You can start with 5-10 minutes a day, and scale up from 
there as needed.

• Are clients really on Instagram? Yes, especially Gen X, Gen Y and 
Millennial buyers and sellers. Instagram is an ideal platform to market to 
first and second time home buyers and sellers. 

FAQ: Instagram for Real Estate



BRAND COLORS

FULL MARK NAME ONLY

NAME BADGE LOGOMARK

Pantone 185
CMYK  0  92 76  0
RGB  224  0  52
HTML  E00034

Pantone 3105
CMYK  50  0  12  0
RGB  113  214  224
HTML  71D6E0

Black 60%
CMYK  0  0  0  60
RGB  128  130  132
HTML  808284

• How can I target local buyers and sellers? Searching the geo-tag option 
within the search function will allow you to connect with local potential 
clients. Also, make sure to geo-tag and use 3-5 local and relevant 
hashtags each time you post to attract other local followers.

• When can I expect business from Instagram? Like any other marketing 
effort, consistency is what wins the race. Being consistent over a 
minimum of 3-6 months will put you on track to build your brand and 
your business on Instagram.

• Should I use Instagram and other social networks? It depends on your 
target audience, your strategy and the time you have to spend on 
Instagram. An agent doesn’t need to be on every social media platform, 
but it’s recommended they pick two or three that make the most sense to 
them and their business.  

• Additionally, there are several tools and apps I recommend to my clients 
for improving the quality of your Instagram images.

FAQ: Instagram for Real Estate
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In Conclusion

In conclusion, a few things to remember:

• Instagram is boss when it comes to engagement.

• Just like any other social media channel, consistency wins.

• Create a content plan for Instagram...and stick to it.

• With your content, originality is king.

• Utilize tagging, hashtags and comments to boost your followers.

Finally, have fun with it! If you are having fun and enjoying the platform it 
will shine through in your photos. The more authentic you are when using 
Instagram, the more followers and engagement you will attract. So give it a 
whirl and discover what this awesome social media tool can do for your real 
estate business! 



VISIT: KATIELANCE.COM
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Connect with me!
instagram.com/katielance

About Katie

Katie is the CEO and Owner of  
Katie Lance Consulting—a full 
service social media agency  
specializing in social media strategy 
and content development. 

Katie’s clients include real estate, 
mortgage and tech companies 
such as RE/MAX International, and 
DocuSign, Hearsay Social, Crushed 
Wine app, RPM Mortgage, PNC 
Mortgage and many others. 

Katie is a nationally known key-
note speaker at conferences and is 
a frequent blogger and contribu-
tor to The Huffington Post, Social 
Media Examiner and Women 2.0. 

In 2014, Katie was recognized as 
one of the top “100 Most Influential 
People in Real Estate” from Inman 
News. Previously, Katie was the Chief 
Strategist and Social Media Director 
for Inman News and contributing 
editor to Inman Next. She lives in 
the San Francisco Bay Area with her 
husband and 2 beautiful boys. 

Speaking Topics

Katie can speak on a number of different topics related to social media marketing and 
technology. Here are some of her more popular presentations. Each topic is 45–60 
minutes and can be customized for any real estate audience.

• Honing Your Social Media Strategy
This class focuses on how to decide which social media platforms to be on, how to  
use a content grid and editorial calendar, how to manage it all, and how to create a 
strategy that works best for your business.

• The Art of Relationship Building in Social Media 
This class focuses on how to intentionally use social media to create and develop  
connections with your clients – past, present and future and to cut through the chaos 
of social media. It also covers how to be leverage your personal brand and find the 
right balance between personal and professional in social media. 

• Top Tech Trends 
There are so many ‘shiny objects’ but which ones make the most sense for you and 
your business? This presentation covers some of the important trends in mobile, 
video, social and digital technology that you need to be aware of as you grow your 
business now and in the future.

• Creating Your Visual Social Media Strategy 
Real estate is such a visual business - from videos to photographs - a photo says a 
thousand words! This class focuses on teaching agents how to maximize photography 
and video through Pinterest, Instagram, YouTube and a few other key platforms to 
help tell their brand story and create business. 

• Recruiting and Retaining Using Social Media 
This class is for broker/owners or office managers who are focused on recruiting and 
retaining the next generation of real estate agents. Specific techniques are taught in 
this class on how to use social media to attract and retain some of the best agents in 
your market area using social media tools available today.

For a list of additional topics and information please click here »

For additional information or pricing, please contact Katie at Katie@katielance.com  
or (925) 922-7524

Katie Lance       katielance.com       katie@katielance.com       925.922.7524

About Katie Lance
Katie is the CEO and Owner of Katie Lance Consulting. Katie specializes in social media strategy 
and content development, and works with brands in the technology and real estate industries. 
Katie is a nationally known keynote speaker at conferences and events, teaching the latest 
tools and strategies in social media, mobile and technology trends. She is a frequent blogger 
and contributor to Inman News and The Huffington Post and is passionate about all things tech 
and empowering women in leadership. Katie is the founder of the #GetSocialSmart Academy 
and author of the book #GetSocialSmart available on Amazon. She lives in the San Francisco 
Bay Area with her husband and 2 beautiful boys.


